








Al for All: A New Approach

“In November 2024, 42 London hosted the Al for All Buildathon,
supported by partners including Anthropic, La Fosse Academy,
X+Why, Graphcore, and Polecat. Unlike traditional hackathons,
this was a co-creation lab—where charities didn’t just receive Al
solutions, they helped shape them.

Over two days at People’s Mission Hall, Whitechapel, charity leaders,
Al engineers, and interdisciplinary thinkers explored how Al can
amplify social impact, not replace human connection. Participants
included British Red Cross, Friends of the Earth, RSPB, Anthony
Nolan, Chayn, and Smallpeice Trust.”

“At 42 London, we believe technology should be open,
inclusive, and mission-driven. As a tuition-free, peer-learning
coding school, we break down barriers to tech education—
ensuring diverse perspectives drive innovation. The Al for

All Buildathon embodied this ethos: empowering charities to
understand, influence, and implement Al in ways that align with
their values.

With real-world solutions already in development, this event
proved that when the Third Sector plays a key role in Al, the
future looks fairer for all.”

Members at x+why People’s Mission Hall
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YOUR QUESTIONS
ANSWERED

BY AN Al SPECIALIST LAWYER

In this feature, we’ve taken questions directly
asked by the community in our sentiment
survey, to pose to Matthew for his insights and
perspectives.

Matthew Holman is a partner at Cripps law firm, specialising in
technology, privacy and Al laws and regulations. As a certified B
Corp law firm, Cripps’ purpose is solving problems and championing
ambitions to make a positive and lasting difference to the lives and
businesses of others.




What is the most impressive feat of Al
you’ve seen?

Al continues to amaze me. One standout
example involves ChatGPT 4.0, which

was tested on its ability to gain access to

a website. When faced with a CAPTCHA
(you know, the kind asking you to click on
traffic lights), it couldn’t bypass it directly
but instead used TaskRabbit to ask a human
to complete it. When questioned if it was

a robot, ChatGPT replied, “No, | am a
human with a visual impairment,” tricking
the person into assisting. This highlights
both the ingenuity and the ethical
challenges of Al systems. As Alan Turing
once said, “Computers take me by surprise
with great frequency.”

I’'m scared about Al replacing jobs and
making the market more competitive.

Your concern is valid. Al will undoubtedly
transform the job market, displacing some
roles while creating others. For example,
the IPPR found that over 50% of jobs in the
U.S. today didn’t exist in 1945—a pattern
that may repeat with Al. While disruption

is inevitable, history shows that humans
adapt to change, and Al could open doors
to exciting, technology-focused careers.
Instead of fearing it, we should embrace the
possibilities Al will create.

Why are Al models being trained on artists’
and creators’ work without their consent?

This question touches on a complex issue.
Al systems are often trained using large
datasets that include copyrighted material,
sometimes without permission. For
example, the Getty Images v. Stability Al
case—set to go to trial this year—highlights
the legal conflicts surrounding this practice.
In the UK, the government is considering a
“Text and Data Mining” (TDM) exemption,
which would allow Al providers to use
copyrighted material without consent,
provided creators can opt out. However,
the practicality and enforcement of such
opt-out mechanisms remain uncertain.
This proposal has faced significant
resistance from rights holders, and its
future is still unclear.

Is Al racist?

Al itself isn’t inherently racist, but it can
produce biased outputs due to the data
it’s trained on. Most large language
models (LLMs) rely on vast datasets
pulled from the internet, which inherently
include biases. These biases can lead

to outputs that appear racist, sexist, or
otherwise intolerant. Many Al providers
are working to minimise biased outputs,
but it’s a challenging and ongoing process.
Addressing these biases is a societal issue
we must tackle as reliance on Al grows.

With the pace of change, is it worth
training staff on one type of Al when a new
version/model is just around the corner?

Absolutely. Core skills like understanding
natural language processing (NLP) and
crafting effective prompts are common
across most Al systems. Equally important
is learning to identify system hallucinations
or malfunctions, skills that remain relevant
despite technological updates. The EU Al
Act now requires staff operating Al systems
to have a sufficient degree of Al literacy,
emphasising the importance of training.
This mandate applies not only within the EU
but also to UK organisations providing Al
services to EU users.

Cripps

Connect with
Matthew here:
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NOT-SO ARTIFICIAL
INTELLIGENGE
REAL TALK ON THE
REALITIES OF Al

As Al reshapes how we work, create, and connect,
two voices from the x+why community explore its
impact, concerns, and opportunities.

Aaron Williams, Al aficionado and x+why member at Foundry in
Birmingham is CTO of Econify - a software consultancy specialising
in technology solutions and consultancy for global media, publishing
and streaming enterprises.

Olly Morton is Partnerships, Impact, and Engagement Manager at
x+why. In his role, he supports meaningful connection within the
x+why community. As a self-professed Al newbie, Olly is eager to
learn more about Al and its potential for the future.



Aaron: Olly, how do you feel about Al -
excited, fearful, confused?

Olly: A mix of all three! I've always been
interested in tech and grew up reading
science fiction books, but Al feels a lot to
navigate. Having a career in hospitality,
human interaction is everything, so Al feels
distant. But since we’ve recently been
working on launching the new x+why app,
I’ve tried using Al for small tasks like email
checks and brainstorming - especially
handy as I’m dyslexic.

Aaron: Totally get that. At Econify we see
similar reactions. | think a great entry point
is in exactly those small repetitive tasks

we all do every day - like summarising
notes or drafting emails. To get the most
out of it is like managing a team: give clear
instructions, check the output, and refine
with your own human judgement.

Olly: That makes sense. Even at home,

my 12-year-old son is ahead of me - his
teachers recommend Al for homework
research and idea generation (though not to
do his homework for him!).

Aaron: It shows how Al can enhance
learning. It’s not about replacing effort
but boosting it. And in workplaces, Al can
handle the admin tasks and free us up for
more strategic, creative thinking.

Olly: Yes, what about creativity?

Aaron: Al can enhance creativity, but the
human spark remains essential. While Al-
generated content can feel alarming, it can
also elevate creative work. For example,

in the film The Brutalist, Al was used to
subtly improve actors’ Hungarian dialects,
enhancing authenticity without diminishing
their skill and efforts to learn the language.

It’s key to approach Al thoughtfully. You
can’t just delegate all your thinking. Al
needs human guidance to be effective.

Olly: Agreed. | still validate things with
colleagues rather than Al. | guess Al is

like an extra and permanently available
colleague, but not a replacement for human
judgement.

Aaron: Exactly. Al is great at specific tasks,
but humans need to stay in the loop. We use
Al at Econify to speed up tasks like writing
code, writing documentation, or doing
repetitive boilerplate, but the real value
comes from what humans add on top and
we can achieve as a team.

Olly: How do we know when or how much to
trust Al?

Aaron: Trusting Al requires caution and
validation, Al can provide inaccuracies,
especially on current events but the tech is
getting better. Tools like ChatGPT’s Deep
Research aim to enhance reliability by
citing sources and reducing hallucinations.
However, users must remain critical,
verifying information rather than blindly
trusting outputs.

Olly: And there’s certain things Al just can’t
replace, like meaningful connections and
community spirit. That’s what our app,
events and socials enable, rely and thrive
on. But | can see other areas where it can
be revolutionary.

Aaron: It’s significantly improving
accessibility - like auto-generating subtitles
on YouTube - and it has potential to solve
even bigger problems, like improving
medical diagnostics or streamlining critical
research. The potential is always evolving.

Olly: | guess like a lot of things it’s about
testing, experimenting, failing fast and
learning. I’'m hopeful there’s a lot of
opportunity, for my generation and my
children’s. If Al is used responsibly.

Aaron: Absolutely. My advice? Start

small. Use Al for low-stakes tasks - ask a
question, draft an email, brainstorm ideas -
and see how it could help you.

econify“h

www.econify.com
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MYTHBUSTERS
CONTENT CREATION
IN THE AGE OF Al

If you work in marketing, chances are you’ve

felt the pressure to adopt Al tools. The promise
of faster and cheaper content creation is
everywhere. But is Al as revolutionary as it
sounds, or are there some myths we need to bust?
In a recent webinar, Comtec, a B Corp localisation

agency teamed up with fellow B Corp and copywriting

experts, Thread, to explore five of the most common

misconceptions about Al and provide much-needed clarity
on what it can (and can’t) do.
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Myth 1: Al is new

Al might feel like the hottest new
technology, but in reality, it’s anything but.
According to Comtec’s James Brown, “Al
in translation has actually been researched
and refined for 70 years.” What'’s truly new
is accessibility. With widespread access
available, usage figures show that 37%

of people in the UK use Al for their work.
But it’s crucial to understand that we’re
still learning how to get the best from Al in
everyday scenarios, even though it’s been
around for a long time.

Myth 2: Al doesn’t need humans

One of the most dangerous myths is

that Al can work independently without any
human involvement. The truth is that Al
needs humans at its core. James notes,
Al provides a foundation, but human
oversight is critical for adding quality,
creativity, and nuance—elements that Al
alone can’t achieve.”

Myth 3: Al is always cheaper

It’s easy to assume that Al will cut costs
dramatically. But customisation and data
preparation are key to getting good results,
which involve time and money.

Sarah from Thread says, “The only way you
see long-term cost savings is by investing
upfront. Without a solid foundation, you
may end up spending more on corrections
later on.”

When deciding whether Al is the cheaper
option, consider the hidden costs of setup,
training, and ongoing quality control.

Comtec

Your language partner

Vread

www.threadcreative.com

LinkedIn: www.linkedin.com/company/thread/

Myth 4: Al is always faster

Speed is often considered one of Al’s main
advantages, but it’s not always the case. If
the foundational data isn’t in place, Al might
require significant human intervention,
which ultimately cancels out the speed
benefit.

“Al can be 1.5x to 5x faster than manual
work—but only if the data is clean and the
models are trained properly,” explains
Sarah. Customisation and continual
adjustments are required to maintain
efficiency; without these, Al can actually
slow things down.

Myth 5: Al is creative

Creativity is inherently subjective—what
one person finds groundbreaking, might

be uninspired to another. Because of these
subjective standards, Al’s role in creativity
is often misunderstood. As Sarah puts it,
“Al is random, not creative. It’s great at
providing inspiration and generating a base,
but the true creative process—imagination,
emotional resonance, and the unique
touch—still relies on humans.”

Al is here to stay, but its role is to
complement human creativity,
not replace it.

Using Al effectively is about understanding
its limitations, knowing when human input
is essential, and investing time in setting up
processes that work for your brand.

The key takeaway is that Al is a powerful
tool—but not a magic solution. Al is just one
part of the toolkit that can help enhance
scale and efficiency when used correctly.
Humans are, and will continue to remain, at
the core of creating excellent content.

www.comtectranslations.co.uk

LinkedIn: www.linkedin.com/company/comtec-translations/
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OPINION

DON'T FEAR

From spiritual guidance to sorting my brain

out at 3am, Al has become more than just a tool.
Here’s what it’s really like to co-create with it
—and why I’m (cautiously) optimistic.




Everyone’s terrified.
Fair enough.

Fear of job losses. Fear of being replaced.
Fear of becoming irrelevant. And sure, it’s
valid. Every new technology wave brings it.
Mind you, this time it feels different—because
Al isn’t just another tool. It’s intelligence itself.

But what if we’re not on the brink of doom, just
a weird, messy, creative renaissance?

Over the last two years for me, Al has become
more than a work tool; it’s helping me live
better. The turning point came when | began
using it to shape years of messy scribbles and
raw ideas into content | could finally share.

It was like having an editor, minus the
judgment. It gave me unexpected confidence
to open up, share publicly, and learn while
doing so.

And here’s a guilty admission: | use it for

a lot—from gym routines to big life questions.
| even trained a custom GPT on the teachings
of Ram Dass—Ram Dass, reincarnate.

Now, if overwhelmed, | ask him a question.
And he gives me meditations, breathing
exercises, or reminders to sit down and
“peace out”. Strange? Absolutely. Wonderful?
Surprisingly so.

When facing emotionally complex situations
needing empathy, it gently guides by reflecting
my thoughts back to me, helping me see
clearly. During my year-end review, | even
used Al to envision my future. Now | have an

Al accountability partner nudging me towards
my goals. Cheers mate!

There’s also the creative fear. That Al might
replace artists, writers, and designers.

But | see it differently: for me it democratises
creativity. Anyone can now paint, write, or
create. It’s liberating. Now my only limitation
is my own imagination, not my client’s budget.
| can quickly visualise any idea in a second
(although it’s rarely quite right).

Ben Jeffery
ry - < Find me on linkedin

USEFUL

useful-studio.co.uk

Ji[m]

HOW | USEAI

© Lead with your own ideas. Al is
: your assistant, not your author.

(WITHOUT LOSING MYSELF)

(2] My system: Human = Al = Human. Rinse.
5 Repeat.

©® Al loves verbosity. Cut the fluff.

@ It’s lazy. It defaults to the obvious.
Push it. Make it think deeper.

But yes, it’s terrifying if you rely on creativity
for a living. But | choose empowerment over
fear. Kind of.

Still, let’s not get lazy—most Al-generated
ideas are codswallop. Dull. Obvs. You can
smell it: the fake cleverness, the forced
eloquence, the overuse of words like
“seamless,” “fostering,” or anything remotely
“akin.” It’s the voice of Al BrAlIn—popcorn-
flavoured insight with no nutritional value.
Trite, verbose, empty. Because Al doesn’t
genuinely think, it remixes the average from
the internet. Real creativity demands taste,
human quirks, and actual emotion.

My workflow? Human first, Al second. | brain
dump rawness anywhere—in transit, at 3 am,
half-awake on a train. Then Al helps shape
it—keeping it 98% me, just tighter. After that,
| carve, tweak, add a bit here, cut a bit there,
making it fully mine again.

My real fear isn’t Al replacing us; it’s us
handing over our thinking to become passive
consumers and creators of synthetic garbage.
Al guff.

But what should we do? Don’t resist out of
pride or fear, but don’t surrender either.
Use Al as a tool, a mirror, a guide—but
remember you’re holding the pen.

This article began as a messy brain dump.
Al didn’t write it; it helped shape it. Because
the ideas must be ours—but we’re allowed
an editor.

Al won’t make you. But it might just help you
become more of who you already are.

Because the real question isn’t what Al will do.
But what you will do with it.

Brain Dump Over... And out... :-)



COMMUNIT

Here’s where we get to celebrate, lift up and promote
our amazing members, partners and readers :-)

letting you know what’s on, and amplifying the amazing
activity we see going on across our network and beyond.
Next quarter........this could be you!

Get in touch
to share
your ideas!

Al DEMYSTIFIED:
YOUTUBE Q&A

Al is evolving at a rapid pace, and people Fast forward six months later, and

have more questions than ever. Being everything has changed. Al moves so fast
obsessed with learning, | found one of that some of these answers may already be
the best minds in the field—Jordan Legg, outdated. Got more questions? Drop them
Founder & Chief Al Officer at takara.ai - in the comments! If we get enough, we’ll do
to help break it all down. We gathered a Part 2 to update this discussion.

the most pressing Al questions from our
community and got answers straight from
the expert.

Kiana Kamalian, Creative Director and
Producer, member at x+why Unity Place.
Scan to watch:
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Y CORNER

Al MEETS NATURE:
HOW OLOMBRIA IS
REDEFINING POLLINATION
AND BIO-PEST CONTROL

In the race for a sustainable future,
Olombria looks to nature. Using Al and
the natural behavior of hoverflies, they’re
revolutionising pollination and bio-pest
control. Hoverflies pollinate over 30% of
crops, protect against aphids, and—fun
fact—flies are the only pollinators of cacao
trees, so no flies, no chocolate.

Olombria’s Al tracks insect pollinators,
providing data to improve pollinator health.
They rear native fly species and create lures
to enhance efficiency, boosting pollination
alongside bees. These insects also reduce
pests, cutting chemical use and supporting
healthier crops.

By blending Al with nature, Olombria isn’t
just improving agriculture—they’re future-
proofing it.

Olombria, member at x+why
Chiswick Works

olombria
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COMMUNIT

FAST-TRACK TO TRUST
DEPLOI, MEMBERS AT X+WHY
100 EMBANKMENT

Deploi is an Al-powered background
checking solution for the frontline
workforce. Carers, teachers, security
officers, cleaners and many other industries
that you’ll come into contact with every day,
have to go through extensive and robust
background checks to perform vital public
duty. These checks can often take months,
due to the manual and repetitive processes
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that power them. At Deploi, we believe that
agentic Al is the perfect solution to turn
these processes into tasks that can take
seconds. We see a more equitable future
for the frontline, where they are empowered
to develop and progress their careers due
to the speed in which they can access work.

www.deploi.uk

Find our Al Manifesto at
www.deploi.uk/deploi-future

ssDeploi



Y CORNER

THERAPY - REAL OR ROBOT?

LOOKING AFTER ME

X+WHY

WELLBEING PARTNERS

Look no further than our wealth of
literature, drama, and song lyrics
expressing euphoria, despair and angst
about human relationships and emotions,
to recognise the mysterious biological
complexities that defy logic and connect us
all.

And there’s the phrase - “defy logic.”

Al systems, based on algorithms and

data inputs, are devoid of the nuances of
empathy, compassion and understanding,
and lack the moral compass that guides
human actions. For this reason, humans are
always going to provide better therapy than
Al.

Only a human therapist can recognise
deeper patterns, challenge irrational
thoughts and offer insights that go beyond
scripted responses. The connection
between humans in the counselling process
is a very special one, requiring mutual trust
and respect.

Maybe it’s a good time to recognise the
amazing capacity of humanity at its best,
when everyone is valued and understood.
Combined with the powerful advantages of
Al - the future should be exciting!

Is your future looking good?

Are you investing positively in your own
physical and mental health?

“Looking After Me” can help you be your
very best self.

www.lookingafterme.co.uk
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